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410 13 ceba NpeACTaBAdeT MHAEKC RSB

YTO nokasbiBAET: 3AMEPIET AEAOBYIO OKTMBHOCTb B cermeHte MCbh. 9dBAdeTCa onepexXatoLLMM
MHAMKATOPOM CUTYALMU B SKOHOMUMKE PP

Kak yutaTtb: 3Ha4YeHme nHaekca BbitLie 50,0 N. CBUMAETEABCTBYET O POCTE AEAOBOM AKTMBHOCTU, HMxKe 50,0 n.
— O €€ CHMXEHUMN.

MNpumep: MHaekc RSBI B MtoHe 2020r. HOXOAMTCS Hke 50 MyHKTOB, YTO YKA3bIBAET HO MAAEHME AEAOBOM GKTMBHOCTM B cermeHTe MCB.

Kakasa nepuoAMHHOCTb U UCTOPUA: PACHET MHAEKCQA OCYLLIECTBAAACH €XXEKBAPTAAbHO C 3 kB. 2014 roaq, HO
Ha4YMHAg C aHBAPA 2020 road NPOU3BEAEH MNEPEXOA HA MOMECIAYHOE M3MEPEHME.

Koppeasuus RSBl ¢ BBl cocTasaseT 70%
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AMHEMKA MHAEKCOB RSBI

MHaekC RSBI dhopmumpyeTcd B paspe3e pasmepoB OM3HECA (MUKPO, MAAbIM, CPEAHUHU) U BMAQ
AESITEABHOCTM (TOProBAsi, cdoepa yCAYr U NPOU3BOACTBO). OTAEABHO OOPMMUPYIOTCA MHAEKCHI MO
MOAOAEXHOMY 1 XXEHCKOMY MNP EAMNPUHUMATEABCTBY, A TAKXE MO 85 peruoHam PP,

RSBI no pasmepam 6usHeca RSBl no BUAGM AeATEABHOCTHU
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OueHka MCbB yCAOBMIM AAF BEAEHUA ODM3HECO
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B MIOHE AEAOBAS AKTUMBHOCTb YAYYLLUMAOCH M AOCTUTAQ YOOBHS
HEMNOCPEACTBEHHO NPEALLECTBYIOLLLETO CAMOMU3OAILLMM

[TOOAOAXKOAETCH OXKMBAEHUNE AEAOBOU OKTUBHOCTM B cekTope MCB. MHAaekCc cocTaBuA 45,0 n. mpoTme 41,9 n. B
MOE 1 CPABHAACA CO 3HAYEHMAMM AO HAYOAQ OTPAHUYEHUM, CBI3AHHBIX C NMAHAEMMEN.

MHBECTULMM 1 KOAPBI OCTAHOBUAM NAAEHUE. KOMMOHEHTA MPOACXK YAYYLLUMACOCH MOEUMYLLLECTBEHHO M3-3Q
OXMACQHMM, HO OCTAETCH 3HAYMUTEABHO HUXKE 50 M. AOCTYNMHOCTb KPEAMTOB CHMXKAETCS M3-30 YBEAMYEHMS
YUCAQ OTKQ3OB.

AvHamuka nHaekca RSBI N3MeHeHUe UHAEKCA MO KOMMOHEHTAM, B N.
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Hamboaee ObICTPbIM TEMMOM BOCCTOHOBAMBOETCH
NPOU3BOACTBO

HaBAIOAQETCS  OXMBAEHME  AEAOBOM  OKTMBHOCTM BO BCeX CAOEPAX, AUAMPYIOLLMM  TEMIMOM
BOCCTAHOBAMBAETCH NPOM3BOACTBO.

Bce cdoepbl MOKA3bIBAKOT YAYHLLEHHbIE PE3YALTATHI MPEUMYLLLECTBEHHO 30 CYET OXKMACHMM. [1IPOU3BOACTBO
HO OBLLEM OOHE BbLIAFAMT DOAEE YCTOMHYMBO, ACXKE HECMOTPA HA OTHOCUTEABHO HM3KYIO AOCTYMNHOCTb
KPEAMTOB. PEQABHbIM POCT BbIPYYKM B HEM OTMETUAM 8% (Mpm cpeaHmnx 5%), a naaeHne 61% (Npu CpeAHMX

72%).

AHamuka nHaekca RSBl no BUAOGM AeSTEeAbBHOCTHU OTKAOHEHNE KOMMNOHEHT OTHOCUTEAbHO ocHoBHoro RSBI, 6.n.
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B MioHE BU3HEC MPOAOAXMA MACOBHOE BOCCTAOHOBAEHME BO BCEX
OTPACASX

BU3HEC MPOAOAXKMA MOAOXKMUTEABHYIO TEHAEHLIMIO BOCCTAHOBAEHUS MOCAE MOCAEACTBMM MAHAEMUU, MPU
3TOM AMHAOMMKA MHAEKCA B MMKPO M MAAOM DU3HECE OKA3AAACHh MEHbLLE, YEM B CPEAHEM DUM3Hece (+2,2
n 3,4n0. npotme +5,8 n.). B npowAom mecdue pacrnpeaeAeHne OblIAO MOAHOCTbIO MPOTUBOMOAOXHbBIAM
(CpeAHUIt DM3HEC BbIPOC MEHbLLUE, YHEM MUKPO U MAABIM-OU3HEC), M3 YETO CAEAYET, YTO CYMMOPHO 3a 2
MECHLLO BCE OTPACAM YBEAMHMAM AEAOBYIO AKTMBHOCTb MPUMEPHO HO OAMHOKOBYIO BEAUHMHY.

OTHOCUTEABHBIM MPUPOCT CPEAHETO BU3HECA B MIOHE CBS3CQH, B MEPBYIO O4EPEAb, C BICOKOM AOCTYMHOCTHIO
KPEAMTOB

AvHamuka nHaekca RSBl no pasmepam 6usHeca OTKAOHEHME KOMMOHEHT OTHOCUTEAbHO OCHOBHOro RSBI, 6.n.
MNpoAaxu Kaapesl AOCTYNMHOCTb MHBECTMLMM
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«MOAOAbBIE) MPEANPUHUMATEAM MPOAOAXKAIOT MPOABASATE DOAEE
BbICOKYIO YCTOMYMBOCTb K KPU3UCY

McTopmyeckn MOAOAEXHbLIM RSBl coxpaHder 3Ha4YeHus BbilLe cpeaHero no MCH um B umioHe 2020 r.
NOKA3bIBAET 3HAYEHME HA 1,5 NYHKTA BblLLIE OBOLLLETO MHAEKCA.

TpeTMn MecsL, MOAPSA MPEANPUHUMATEAM AO 35 AET MOKA3bIBAIOT YCTOMYMBO OOAEE BbICOKME MPOACXKM —
KAK dOAKTUYECKME, TAK U OXXKMACEMBIE.

AUMHamuka moaoaexHoro RSBI OTKAOHEHUEe KOMMNOHEHT OTHOCUTEeAbHO ocHOBHoro RSBI, 6.n.
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PeaAbHbIE MPOACXKM Y XEHLUMH-MPEANPOUHMMATEAEN HMXKE
OOLLLETO MHAEKCQA, HO OXKMACOHMA O4EHb BbICOKMU

MHAEKC RSBl XXEHLMH-NPEANPUHMMATEAEN B UIOHE MOYTU MOAHOCTHIO COBMAAQET C ODLLUMM MHAEKCOM,
OTAMHMOSICb MEHEE YeM HA 1 .

KOMMOHEHTA MPOACXK OTPAXKAET PE3YALTATHI BbILLIE CPEAHETO UCKAIOYUTEABHO 30 CHET BbICOKMX OXXMAQHUM,
TOK KOK PEAAbHbIE MPOAOXM B CETMEHTE HUXE. MCTopmiyeCkm BOAEE BbICOKAS AOCTYMHOCTb KPEAMTOB
OTPA3MAQ CBOM MAKCHMMYM 30 2020 1. € OTPbLIBOM B 3,8 M. OT OBLLLETO MHAEKCA.

AvHamuka RSBl npeanpMHUMaTEAEM XXEHLUUH OTKAOHEHME KOMNOHEHT OTHOCUTEABHO OCHOBHOrO RSBI, 6.n.
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[TDOAQXKM OCTAOTCH KPAMHE CAQDBIMM, O KOMMOHEHTA PACTET
30 CYET OXKMAQHUM

PAKTMHECKME MPOACXKM B MIOHE COKPATUMAMUCH Y OOAbLLUMHCTBA MCB, HO 30 CYeT OXMAQHUKM POCTA HA
OAVKAULLIME 3 MECALLD, MHAEKC MOKA3bIBAET AMHAMMKY HO BOCCTAHOBAEHME.

MHAEKC MNPOACXK BbIPDOC OTHOCWUTEABHO MAMCKMX 3HAYEHMM, HO OCTOACSH BCE €LLE 3HAYMTEABHO HMXKE
SKCTPEMYMOB MPOLLIABIX AET BO 2 KBAPTAAE.

RSBI npoacxu RSBI npoaaxu B utoHe 2020 r. OTHOCUTEAbHO 3KCTPEMYMOB
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YiucAao MCB, OXMACIOLLIMX YBEAMHEHMUS BbIPYYKM, MPEBLICUMAO
OXMAQIOLLIMX €€ COKPALLLEHMS

PAKTUHECKMIM POCT BbIPYYKM 3ATGOUKCUPOBAAO MMHUMOABHOE YUCAO YYOACTHWMKOB 30 BCIO MCTOPMIO
mHaekca (5%), a cokpaLlLeHne OTMETUAO 72% MCB.

OaHako, cektop MCB HacTpoeH HA BbICTPOE BOCCTAHOBAEHME, O YEM FTOBOPIT YAYHLLIEHHbBIE OXMAQHMS
No Bbipy4yke. Brnepsble C QOEBPAAd YUCAO MCB, OXMAGIOLLMX YBEAMHEHMS BbIDYYKM, MNPEBLICKMAO
OXMAQIOLLIMX €€ COKPALLLEHMA B DAMDKAMLLIME 3 MECALLD
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3HAYUTEABHbIE coKpduweHHa LTdaToB NMNpHMoCTAHOBUAMCD

3HAYUTEABHBIE COKPALLEHMS LUTATOB MPUOCTAHOBUAMCD, YTO YBEAMHUAO KOMMOHEHTY MOYTU AO HEUTPAABHOTO
ypoBHS (50 M.) YMEHbLLUEHUNE YUCAEHHOCTU COTPYAHMKOB B MIOHE OTMETUAM 18% NpoTnB 37% B Mmae. AOAS
KOMMNAHMU, YBEAMYMBAIOLLLMX LLITAT, COCTABMAQ 5%, YTO COMOCTABMMO C AOHHbIMMK B MAE.

Ha 6Aavxkaniume 3 mecsaua MCB npermyLLECTBEHHO MAQHUMPYIOT COXPAHATb TEKYLLYIO YUCAEHHOCTb — 78%
(MpoTmB 61% B mae). OB yBEAMYEHMM 3A0AYMBIBAIOTCA 14%, O cokpalleHmn 8%.

[lon 3TOM, HECMOTPS HA MOAOXMUTEABHbIE OXMAQHMSA, MHAEKC BCE €Lle OCTAETCH HMXKE COMOCTABMMBIX
3HAYEHUM MPOLLAbIX AET, XOTH M NPUDOAMKAETCA K MUHUMOABHOM TPOHULLE.

RSBI kaapbl RSBI kaapbl B UtoHe 2020 r. OTHOCUTEAbBHO 3KCTPEMYMOB
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AOCTYMHOCTb KPEAMTOB CHM3MAQCH MO MPUYMHE YBEAMYEHMS
YUCAQ OTKO30B MO KPEAUTAM

KOMMOHEHTA AOCTYMHOCTM KPEAMTOB — EAMHCTBEHHOS CPEAM COCTOBASIOLLMX MHAEKCA RSBI, koTopas
HaxoamTCs Bbille 50 n. OHA YAEPXMBAETCHS B MOAOXMTEABHOM 30HE HA MPOTKEHUMM BCETO KPM3MUCA
OAAroAdpPs HOKOMAEHHOMY KPEAMTHOMY MOPTADEAKD KOMIMAHMM, KOTOPbIM B MIOHE HOYOA CHUXKATLCS.

[MoKa3aTEAL AOCTYMHOCTM KPEAMTOB B UIOHE HOXOAMUTCS B PAMOHE CPEAHUX MCTOPMYECKMX 3HAYEHMM MO
MHAEKCY 30 2 KBAPTOA.

RSBl AOCTYNHOCTb KPEAUTOB RSBl AocTynHOCTb KpeAuToB B UtoHe 2020 r.
OTHOCUTEABHO SKCTPEMYMOB
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B MiOHE 30PUMKCUPOBAHO CHMXKXEHUNE YAOBAETBOPEHHOTO
CMpOCA No KPEAUTAM U YBEAUYEHUE YUNCAQ OTKO3OB

CHM3MACQCH AOAS TEX, KTO MOAYYMA KPEAMT B OTYETHOM MEPMUOAE, A TAKXKE YUCAO MCH C AEMCTBYIOLLIMM
KPEAUTOM, HTO MPUBEAO K COKPALLLEHMIO YAOBAETBOPEHHOIO CNPOCca No Kpeantam ¢ 30% B mae A0 24% B

HOHE.

AOAS OTKA30B HO 3059BKM MO KPEAMUTAM YBEAMYMAACH KOK B ADCOAIOTHOM OTHOLLEHMM (C 10% AO 16%), TOK 1
OTHOCUTEABHO OOLLLETO YMCAQ MOAABLLMX 309BKM (C 53% A0 70%).

Aoas MCB, NOAYYMBLUUX U Y)K€ UMEIOLLLUX KPeAUT
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Aoas MCB, He NOAYYUBLUUX KPEAUTOBAHUE UAU
CHYMUTAIOLLLUX, YTO HE CMOTYT €ro NoAy4uTb

—8— AOAS OTKO30B K MOACBOBLLMM 3QSIBKY HO KDEAMT 70%
—8— AOAS OTKO30B K OBLLLEMY YMCAY OMPOLLIEHHBIX
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NHBeCTUUMM MCB NPOAOAXAKOT BOCCTAHOBAEHUE
YCKOPEHHbIMU TEMMAMM

KOMMNOHEHTA MHBECTULMM BLIPOCAC B MIOHE 30 CHET YAYYLLEHHbIX OXXMACQHMUM, XOTS NO MoYvTm Tpetb MCh
COKPALLAAO BUM3HEC B MOCAEAHME 3 MECALA. 3A OTYETHbIM MEPMOA MOKA3ATEAb YBEAMYMACSH HO 3,8 M.

McTOopMYECKH, 2 KBAPTAA IBAIETCA HOMDOOAEE OKTUBHBIM AAS HOBbIX MHBECTULLMI B OM3HEC, OAHAKO B 2020 T.

MHAEKC OKA3AACH Hvke 50 M. (49,3 n.) 1 HOXOAUTCSH HUXKE MUHUMAABHbBIX 3HOYEHMM NPOLLUABIX AET.

RSBl uHBeCTULUMK RSBl nuBectTrumm B MioHe 2020 r OTHOCUTEABHO IKCTPEMYMOB
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AOAS MPEANPUHUMATEAEN, COXPAHAOLLIMX OObEM MHBECTULLMM
HEU3ZMEHHbBIM, YBEAUMYMAQCH

Ha npoTiKeEHUM MOCAEAHUMX HECKOABKMX AET YUCAO KOMMAHUM, YBEAMHMBAIOLLIMX WMHBECTULMM B OU3HEC,
NPEBBLILLAAO YUCAO MX COKPOALLUQAKOLLIMX, HOYMHAS C ANpeAs HADAIOAQETCHS OOPATHAS KAPTMHA. B mioHe
AQHHbIE 3HAYEHUS COCTABMAU 28%, 1 10% cooTBeTCTBEHHO. Ha BAmXKamLLme 3 mecaua MCB mmelotr Boaee
BbICOKME OXMAQHMSA HO MPEAMET MHBECTULLMM — HAPALLMBATL NMAGHUPYIOT 25%, a cokpaaTth 10%.

KOAMYECTBO MPEANPUHUMATEAEMN, YBEAMHMBAIOLLIMX OObEM MHBECTULMM, MPOAOAXKAET CHUXKATLCS BTOPOM
MECSLL MOAPSA. B MIOHE YMEHBLLIMACS PA3PbLIB MEXAY YBEAMYEHUEM U COKPALLLEHNEM MHBECTULLMM.

Aoas MCBb, HapawuBaKLWUX/COKPALLAIOLWLUX MHBECTULLUMU Aoasa MCB, He U3MeHMBLUMX 06bEM MHBECTULLUMK
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NHaekC RSBI

NTorm mHaekcoB RSBI 3a mioHb 2020 road

N3IMmeHeEHME OCHOBHbBIX KOMMOHEHT

[OLLeHKCI MCB yCAOBMIM AAS BEAEHMI DM3HECAO ]

OuEeHKA YCAOBUMM AAS BEAEHMA DM3HECO
CpaBHEHME OAKTUHECKMX M MPOTHO3HbIX 3HAYEHMM MO YCAOBMAM AASG BEAEHMS
Ou3Heca

NTorm onpocoB MChb



B ioHe MCbB OTMETMAM CAOMbIE HETATUBHbLIE YCAOBUSA AAS
BEAEHMS OM3HECO

HACAO KOMMAHMM, OTMETMBLLIMX YXYALLEHME YCAOBMM BU3HECO COCTABUMAO /4%, 4TO BOAbLLE 72% B MAE U
COMOCTABMMO C YPOBHEM anpeAs. Npr 3TOM YUCAO MO3UTUBHbBIX OLLEHOK MMHUMOABHOE, HOYMHAS C HAYOAQ
OAQ, 4YTO MO3BOASET CAEAQTb BbIBOA O MOKCMMOABHO HETFATMBHBIX YCAOBMAX AASl BEAEHMS Om3HECa B
MOCAEAHME 3 Mecalq.

[o4TH TPETh NPEANPUHUMATEAEM OXMACIOT YAYYLLIEHME YCAOBMUM AAS BEAEHMUS OU3HECA B MIOAE. B TO Xe
BpeMs BTOpAs TpeTb MCB OXMAQIOT YXYALLEHMS. 44% OMNPOLLEHHbIX CYUTAKOT, YTO YCAOBMS OM3HECO HE
M3IMEHSTCS.

OLueHKa YCAOBUM AAS BeAeHus GusHeca MCHB

51%

52%

B Y AYHLLIMUCH B YXYALLMAUCH B He M3MEHMAUCH

______

! i - NporHosHoe 3Ha4YeHue

NcTouHmk: NCB AHaamTUka & Ctpaternsa, Magram Market Research
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CpeaHun OU3HEC ONTMMUCTUHHO CMOTPUT HA NEPCNEKTUBDI
BOCCTOHOBAEHMSA DSKOHOMMKM

Hamboaee HEraTtmMBHbIE
OLEHKM MO YCAOBMAM  AA4
BEAEHMA OM3HECA B WIOHE
OTMETUAM  MPEACTABUTEAMU
CAOepPbl  YCAYT U MUKPO-
OU3HECA, TAE YXYALLEHWE
YCAOBMM OTMeYaoT  79% U
77% PECMOHAEHTOB
COOTBETCTBEHHO.

B cpeaHem MO OTPACAIM
no4ytn Tpetb MCB HACTPOEH®DI
NO3UTMBHO HA OAMXaMLLIME
oK  Mmecaua. OcobeHHOo
BLIAEAAIOTCS MPEACTABUTEAU
cpeaHero 6umsHeca. M3 Hux
34% OXMAQIOT  YAYHLUEHMS
YCAOBUM AAS BEAEHMUS
Ou3HecCa, U TOAbKO 23%
YXYALLIEHUS.

OLEeHKA YCAOBUM AAS BEAEHUS Bu3Hecda B uioHe 2020 r

MPOM3BOACTBO A 66% 32%
Monoasle npeanpuHmaTear A 66% 31%
CpeaHuin K5 70% 27%
XeHLuHb-npeanpuHumatean  [i4 72% 27%
Manbin S48 73% 25%
Toprosas KA 75% 21%
Mukpo 22 77% 22%
Cdoepa yeayr |BA 79% 20%
MCB (scero) A 74% 23%
B Y AYHLUMAMCH B YXYALLWMANCH B He M3MEHUAUCDH

OLuEeHKO YCAOBUU AAS BEAEHUA BU3HECa Ha GAMXKaULLIKE TPU MecaLa no
oueHke uioHa 2020 r

MCB (Bcero) 28% 28% 44%
CpeaHui 4% 23% 447
TOproBas 7 30% 8%
MoAOAbIE NPEANPUHUMATEAN 30% 24% 45%
KEHLLUMHBI-NPEANPUHUMATEAN 29% 20% 0%
MaAbIn 29% 28% 43%
[Mpoun3BoACTBO 27/% 27% 46%
Mwukpo 25% 30% 45%
Cdoepa ycayr 25% 27% 48%
B Y AYHLLNTCS B YXYALLNTCS B He U3sMeHUTCH

NcTouHmk: NCB AHaamTUka & Ctpaternsa, Magram Market Research
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NHaekC RSBI

NTorm mHaekcoB RSBI 3a mioHb 2020 road

N3IMmeHeEHME OCHOBHbBIX KOMMOHEHT

OueHka MCbB yCAOBMIM AAF BEAEHUA DM3HECO

[I/ITorM onpocos MCbH

*  OTHOLLEHUE K CMUCKY HOMDOAEE NOCTPAACBLLMX OT KOPOHABUPYCA OTPACAEM
*  PeutuHr mep rocyAQpCTBEHHOM MOAAEPXKKU CPEAU KOMMAHMIM MChH
*  OueHKA AOCTYMHOCTM M 2CPAOEKTMBHOCTU MEP TOCYAQPCTBEHHOM MOAAEPXKKM
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Tou yetBept MCbB He BOLLIAM B NepeYvYeHb Hanboaee
NOCTPOAQBLLIMX OT KOPOHABMPYCA OTPACAEM

75% KOMMNOHUK HE BOLLIAM B MEepeYeHb HOMOOAEE MOCTPAACBLLMX OT KOPOHOBMPYCA OTPACAEN, A eLle 7%
PECMNOHAEHTOB 3ATPYAHUAUCH MOATBEPAUTE MPUHAAAEXHOCTb MX KOMMAHUU K DTUM OTPACAIM. Camad
BbICOKOS AOA9 KOMMAHMKU, HE BOLLUEALLMX B TEPEYEHb MOCTPAAOBLLUMX OTPACAEM OKA3AAACH B
MNPOU3BOACTBEHHOM CEKTOPE M CpEAHEM DU3HECE.

TOKMM  OBPA30OM, HO BECb CMNEKTP MEP MOAAEPXKKM OT TFTOCYAQPCTBA B TEKYLLUMX YCAOBMIX MOTYT
PACCYUTBIBATL TOABKO 18% npeanpuatin MCB. BOAbLLIE BCETO TAKMX KOMMAHMM B Ccdpepe YCAYT U MUKPO
busHece — 25 %.

Mepe4yeHb KOMNAHUN, BXOASILLLUX B CIMCOK HaOMGOAEe NOCTPAACBLUMX OT KOPOHABUPYCQ oTpacAen, %

89% 88%
81% 75%
68% 66%
25% 25%
11% 187
I 7% ° N 8% %3 W I 8% l 7% 7% I 5%
m EEs =B O m mll=
Mukpo MaAbIM CpeaHmn Cdoepa ycayr TOProBA4 [MPOU3BOACTBO

BAC EHer BE3ATPYyAHSIOCH OTBETUTH

NcTouHmk: NCB AHaamTUka & Ctpaternsa, Magram Market Research



HamnboAee BOCTPEDOBAHHOM MEPOM AAS MOCTPAAABLLIMX
OTPACAEM OKA3AAMCH BE3BO3ME3AHBIE CYOCUANMU

BbICOKO BOCTPEO6OBAHHbIE

be3Bo3mesaHblie
rOCYAQPCTBEHHbIE CYOCUAMM U3
pacyétra MPOT

CHMXEHME CTPOXOBbIX B3HOCOB
HaAOroBbie KOHUKYAbI

CpeaHe BocTpeboBAHHbIE
KpeaAnTHble KAHMKYAbI HO 6
MecCaLEB

HeBO3BPATHbIM KPDEAMT CO CTABKOM
2% roAOBbIX

AbrOTHbIN B6ECMNPOLLEHTHBIM KDEAMT
HQA BbINACQTY 3QPAOOTHOM MAQTI
COTPYAHMKAM

OTCPOYKA MO YNAQTE APEHAHBIX
MAQTEXEM 30 YHOCTHOE MMYLLLECTBO
Husko BocTpe6oBAHHbIE
OTCpPOYKA MO YNAQTE APEHAHbBIX

NAQTEXEN 30 TOCYAQPCTBEHHOE
MAM MYHULIMIOABHOE MMYLLIECTBO

Wkaaa:

PacnpeaeAeHne mep NOAAEPXKHU MO NONYASAPHOCTHU CpeAu KomnaHun MCB*, 7%

BOCNOAb3OBAAMCS,
MOAYYUAU
MOAAEPXKY

42%

28%
29%

13%

14%

13%

12%

4%

<10%

B npouecce
MOAYHEHMUS, XXKAEM
peLleHus

6%

8%
8%

2%

17%

6%

3%

4%

10 - 20%

[loACBOAM 309BKY,
HO HE MOAYHYMAMU
0A0BpEHMS

1%

4%
5%

10%

9%

9%

13%

4%

ELLé He He BOCMOAb30OBAAMCH 3ATPYAHAOCH
BOCMOAb3OBOAMCH, M HE MAQHMPYEM OTBETUTb
HO NACHUPYEM

15% 22% 5%

8%
17% 6%
14% 57% 5%
18% 36% 7%

20 — 30% 30 — 40%

*NPOLLEHT OT TEX, KTO BXOAMT B NepeyeHb Hanboaee NoCTPAACBLLMX OTPACAEM

Hanboaee BOCTPEOOBAHHOM MEPOM OKA3AAMCH BE3BO3ME3AHBIE CYDCUAMM OT TOCYAQPCTBA AAS COTPYAHMKOB
Takke NonyAIpPHOCTBIO MOAb3OBAAMCH HOAOTOBbIE KOHMKYAbI M CHUXXEHME CTPAXOBbIX B3HOCOB

NcTouHmk: NCB AHaamTUka & Ctpaternsa, Magram Market Research
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HamnboAee BOCTPEeDOOBAHHOM MEPOM AAT HE MOCTPAAABLLIMX
OTPACAEM OKA3ZAAOCH CHMXKEHME CTPAXOBbIX B3HOCOB

PacnpeaeAeHne mep NOAAEPXKHU MO NONYASAPHOCTHU CpeAu KomnaHun MCB*, 7%

43%
CHMXKEHME CTPAXOBbIX B3HOCOB

33%

- 68
OTCpoYKa Mo YNAQTE APEHAHbIX MAQTEXEM 30 HOCTHOE %
MMYLLLECTBO (30 MCKAIOHEHUMEM XKMABIX MOMELLLEHNI)
- 79%
OTCpoYKa Mo YyNAQTE APEHAHbIX MAQTEXEM 30 TOCYAQPCTBEHHOE 4%
MAM MYHULIMMOABHOE MMYLLLECTBO 3;
(o]
63%
HaAOroBsble KOHMKYAbI (OTCPOYKA MO YAAQTE HEKOTOPbIX BUAOB 8%
(e}

HOAOTOB) 19%

B He NAQHMPYIOT MOAY4aTh  BOTKA3 B [IOAYH4QIOT/B MPOLLECCE MOAYYEHMUS

*MPOLLEHT OT TEX, KTO HE BXOAMT B NepeveHb HAOMBOAEE MOCTPAACBLLMX OTPACAEM

Cpear KOMMNOHMM, HE BOLLIEALLIMX B NEPEYEHb HOMBOAEE NOCTPAACBLLUMX OTPACAEN (MAM HE 3HAIKOT OO DTOM) — TAKMX
KOMMAHMM B BLIDOPKE OKA3AAOCH 1258 — HaMboaee BOCTPEBOBAHHOM OKA3AAACH MEPA MO CHMXXEHUIO CTPAXOBbIX B3HOCOB.

HamnmeHee BoCTpebBOBAHHOM — OTCPROYKA O YMNAQTE APEHAHBIX MAQTEXEWM 30 TOCYAQPCTBEHHOE MAU MYHULIMMOABHOE
MMYLLLECTBO.

NcTouHmk: NCB AHaamTUka & Ctpaternsa, Magram Market Research 25



MCB oLEHMBAIOT TOCMOAAEPXKKY KAK TOYAHOAOCTYMHYIO U
cpeAHEN 2P FEKTMBHOCTU

B LEAOM MPEANPUHUMATEAM OLLEHMBAIOT AOCTYMHOCTh FOCYAQPCTBEHHOM MOAAEPXKKM KAK O4EHb HM3KYIO:
TOAbKO 15% KOMMNOHUM CHYUTAIOT, 4TO MOAYHYMTb MOMOLLLb AETKO, NPOTUB 67% KOMMNAHUM, OTMETUBLLMX, YTO
37O TPEBYET CEPLE3HBLIX YCUAMM MAM MPAKTUYECKM HEBO3IMOXKXHO. DDA EKTUBHOCTb MEP OTMETUAM 46%
MCB, a 44% oueHWAM NAKET AHTUKPUIUCHBIX MEP KAK HEDADADEKTUBHbIM.

Hanboaee BepOoITHOM MNPUYMHOU OTHOCUTEABHO HM3KOM OLLEHKM DADAOEKTUBHOCTM OHTU-KPU3MCHBIX MEP
CTOAQ MX HOMPABAEHHOCTb TOABKO HA KOMMAHUM M3 OCOOO NOCTPAAABLLMX OTPACAEM, TOTAQ KAK U
Apyrme MCIT 3a4aCTyio TAKXKE CYUTAOT Ceb MOCTPAAABLLMMM.

OueHKa AOCTYNHOCTU Mep OueHka adpPeKTUBHOCTU Mep
rocyAQpCTBEHHOMU MOAAEPXKKH rocyAQpPCTBEHHOMU NOAAEPXKKHU

= [Io1 HEOBXOAMMOCTH

rOCYAQPCTBEHHYIO MOAAEPXKKY
MOAYHYUTb AETKO " D OEKTHBHb!
= Hy>KHO MPUAOXKMUTD CEPbE3HBIE
= Ckopee 2dpdEKTUBHBI

YCUAUA AAA TIOAYHEHUA

rOCYAQPCTBEHHOM MOAAEPXKKM
= He 5o doEKTMBHBI

® [JOAY4MTb TOCYAQPCTBEHHYIO
MOAAEPXKY MPAKTUYECKM
HEBO3MOXHO

3aTpyAHSIOCh OTBETUTH

3ATPYAHSIOCh OTBETUTH

NcTouHmk: NCB AHaamTUka & Ctpaternsa, Magram Market Research



Cnacmdo 3a BHMMmaHmel

C MaATEPMAAAMM MO MHAEKCY RSBl MOXHO TOKXE O3HAKOMMUTCA HO hitps://www.psbank.ru/Business/RSBI

[MTAQO [MPpoMCBA3LOAHK

KoHTakTHaa nHdbopmauums

TeAedOHbI AAS PUUHECKUX AULL:
8 800 333-03-03 (3B0OHOK MO Poccum 6eCrnAaTHbIN),
(495) 787-33-33 (teAedOH B MOCKBE)

TeAehOH AAS IOPUAUHECKUX AULL:
8 800 333-25-50 (3BoHOK Mo Poccum 6eCnAaTHbIN)

UHTepHeT-cauT: hitps://www.psbank.ru

AApec 3AeKTPOHHOM NoYThl: info@psbank.ru
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